




1969-72. Mary Quant Cosmetics, Brand Manager,
United Kingdom

1972-75. Gillette, rmcmarional New ['roouers
Manager, Ellro~

1975-82. Procler & Gamble. Group Marketin~

Manager, Export and Spc<:ial Operations,
Middle East/Africa

.2000

""..-.""
.....-.-:::-- Inaugural CEO in Residence al

The JudI;" Busim'$S School. Cambridge
Universiry's business school in the UK;
Co-founder ofThe New Zealand Edge,
www.nzn:lgc.rom - an idea to rransform
New Zcaland idenliry and to network
the million-sllong community of

200:1.. New Zcalandetl living imernationally

1949. Born Ltncmcr, England.
19605. Educ:l.l':d l..ancmcr Royal

Gr:l.mmar SchooL England

Member of lhe Managemem Board,
P\lblicis Groupe:. Co-amhor of Peak

Performing Organis;uions - ~ons for
Business from the World's Leading

Sports Organisations
(Harper Collins. London 2000)

1982-86. Pepsi Cob. Regional Vice Presidclll,
Middle East.

1987-89. Pepsi Cola, Pn:sidcm and Chief
E,,«outivc Officer, Canada.

1989-96. Lion Nathan, Dirl'CIOr and Chief

~
__~O:P<~":':i,:,g~O:ffi:~:' --~1998'Named by Frohlingds Marketing Rcpon

as {he OuuHanding Advertising Agency
Executive of 1998 (USA).

1998. Awarded Honorary DocloT3lc by the
UniversityofWaikato. Hamilton.

Director New aaland Rugby FO(llball New whod "in recognition of
. Union. Trustee of the Turn Your Life achievemcms as an inspinuional business

1997-2000. New uaJand in New z.c.aland"

---------------'

2003.

Awarded the New Yorker fot New York AW3rd by lhe .2004
Citizens for NYC, a non-profit organization;

aUlhor of Lovcmarks: The Fmure Beyond Brands
powerHouse Books. 2004) Lovemarks is translated into

17 languages worldwide; appointed as private sector
am~:;ador to lhe N"w Zcaland/United States Council;

Appoimed as Sponsor Governor of Lancaster Royal
Grammar Schoo!.

Appoinled Professor ofSustainable Enterprise al the
Waikato Managemem School, Universiry ofWa.ikalo.
wu.w.managcmenr.ac. nz

2005. 'o,ho' ofSiwmo· Th, 'ow«II
on Seteen (!"'.....Hous< 1Iook.. 2005).

••
'-~.. ~.

2006. Appoimed Chairman of the USA Ru~by Boatd.
Amhor ofThe 14vemarks Effect - Winning IJ\ lhe
Consumer Rcvohuion (powerHouse Books. 2006).

"
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Tell ... about saatchi "Saalcl'll
F-'IonCfSSf'...

\1:1: jw.< "'" ~h.,. a mini r;rnup of rw<>
~~, e",,,,i,,,, bmul> Su"hi &. Sa",dli :Uld
FJJIon which ",ill be in <he UK ..,J US Ii",.
filloo Min",..""li. in the !lO> :uxl 5>0< wi! •

'",,"""I<nal'tgl'ney btl< wi,h tho .d,,,,n, ofll>ops
.,1«: (ri,pin. Weiden ""d Goodby in n:CClll Y"'"
: bw>nJ< tooghc,. So the br>.nd n«ds .,,.,:!!i...
~g. In Lo"don, fallon h.o" l>...., Ag""C)" of ,he

·t'.", fot many,..,.,.. o.nd i, will giv< Sa",ehi ,h.
,ft it r.<td, in ,6, m..l«I.

For m. i'" fun lxaust [grt lD p!ay with 2
"""'" now, whidl i> pmry aciting.

I'm in ....i. "'" or "'- tim.... )"'>'" and
JUJ" plm for Aoi. io .impleo dyTwnie aplo.i'"
."""tIl. I "'ot\, '" ..., 15 '0 2O-Z5'111 ~.
\xc It'" Jim O'1.1>hO"l''''''''' tur.ning CRJBA
_ o,i".. R.:s<a. Indi.. Brazil and .'uia. ~ told
him, ~_ (2!1 bos' kom >hoG, o,ina from Irdi.,
,nd you an be.. 1cJ.n, arou' B=iI from !lwoi.
UId ,'OJ can 00' leun .bout Rum. from Chin.,
'" i.:.......d of thinking abou' 'hem "l!tognpni·
-..J CC"''''", think .bout them OJ &v.1<>ping, f.st·
f"'.,j «<>nomic J""l """ :Idopt '- p'"'-"'ica fn,
OIhc' mul=.. Jim', job i, '0 rrW:c m", Ie<",.ng;
',om On( m..k« ... ,ran,fe<red '0 d", <><h... to
"",,"" W< .u....;n the .kubk r1i&' S""""'h we
ha,'. btm ""'"li' W. "'" the Ii", "S<1q lD do
Ini' ""r1d... id.."d " .. £lartnl thi< Augus' 1.

YOlI need "=",,. The W>J' '0 win tod>y io
!lOt altmmnd ...d mntrd,)"'u.....d to unla<h
and in>pUc them to be ,IK I;oc>( thc). an be, And
:0' "'''.I'''''P'•.....d '0 ............n.iW..JO"'.dra·
nU... In our busi....., • lo< of rha."" Ita> p.
OUt ofi,......·w b<o:>"", lilo, dicn~ .....'w be«wn.
""y <ac<ical, "'" being 'l"'ntuoeOuS. "'" being
,xplooi"",. ""'t~ when: ",,'n: m;";n~ out on .hi'
~., ClllOrion.1l voILl< anti"" p<ofIk can bring
10 • probJ<m ... Wo r.imple gOl '0 grt the ,he'l1'\'
b....k into ,ho b",in~

T.~ ... ebOul)"Oll' t~p1oal day...

W..:J. I ,-d 250 d.i~' y=. I 'ry to <10 thrto
Ihing<- Fi l "y '0 tum ,~. s...",hi br,nd ill'" a
l.ovem..-l< '" ,hat IV' an "'!XI d.. bm tdcnt.

And 1".... '-cry fortun". to 11.> in....ri'nl.
F" btmd From ,he SoalChi bto<~ 10 i......
ago. AI", • grea' ... of belim and dic:n... So I
'pen' • 10, of tim, _ing how I em '''''r>oC"< p.ut,

pr<><:nl and fu,ur. !'or <he br=d. As the CEO of
So.occni & Swelt;. I can pick IIp Ihc plum, and
caU AI (".0«0< Kofi An...., bc.:>u>< of<h, s...,cl,i
btutd! So the Su,chi brv.d 1"t?CY ;, I<ey. Bu, "..
no«! '0 ,aIu: it in,o the fUm",.

Th. """n<l 'hi"S 1do i, 'JI<I'd m~ tim< in·
opn,g 00' 1"""1.... To he the ba, they ca.~ be.To
achi,....p<2Il~.~. to mok< peopk
fed like a family. to tJt=. dtnm. and JO on.

The lhitd ,hing [ >pOrod fi",. on is to figu",
011: how " .. an goM to the 1U<urt fil1t. Ilec:t....
lI"'ing the", r«ond doe<rl', ""'-nf. ,igh,~

_ .. do )'O~ flnd the II"" to Wltta toO many.......
On ,he «>:oJ, 1.11.", tn.lo.IJ, i,', "''''''hing

i'm '"<1)' ~on,t< oOOu,. Lw<m."" ....", dm--en
ny ft" ."d k»'hing 1<"~lIy.•",. ",nii. I r...«d
br.u><lo .....'" dving, ,,·hen if ....... .Ii >bou, sak.
promotOon, 011'." and '" on." Th.., hooo-~
mark> a",' .!>nu,.... burningpLlIfotm fOr .ut·
"".&:uuhwtfC running OU' ofjuic<. Th, era "'"
Icf< behind rook UI on ,he hoeroie journey from
pn:dt>Cb <0 (radcrnub '0 brando. When I fil$l

lugg<:<ted]o.,'(' "'" <he .....y '0 ".",/i:<m busillt>$,
gto...n CEQ< bl..hod and slid d""",, ,heir ....
nual accoun". Bu, ll<ep< .. lhem. I ""'"'" i'~
""'" that " ... rr,iooi"s- [knew 'N' ""'(' was dle
only W2'f '0 an.. up <h' """,ional t<rnpera'u,,",
and ....... the n... lund. cfn:L"in",hipo bo-.-t.

"""'"Wc·.. help«! I'ro<k.- &. Gan-.bk dw-~

""'" br:tnd> to "!.ovcrTurI<'. 1'0, aarr.pk. Tor!<
ad, wn>ty tN, v.omr" an focuoon OIner thinS'
in 'hei, h", boetuso Tid. io I2kinf! c= of the
Ja.ndry. Wi,h P>1np<:tI. ;t i< "" longer pitc/led ..
j"" clJ< moo< ahlo<ben, di>p<t'. Parnpen """" il
""ld ... hdping ,he d....clop=nt of)'Ollf bWy.

.mnm,,;' .bou, light. round:utd ,metl''",
1". b<><ok came from the fae: t/u' "" I,ve in •
oom:n og<. And 1don', ,hink poupk n...... ,dly
~th~, up yet. W. :uc lUnOundnl by Krt'<'n,
.Ii tho ti",., And yet our .,,,,",.;,,,,,,,,,t ..,d >d.
"",,;';ng "'hid", ... IliU in ",.i, infancy. ThiJ
il lhe ".",. r:xcitin!tpbenorncnon ,.., Iw- h>p­
[><"l<'d me.. ,"""Won.

In"tad of b,,;ng chowonds of <mI',..,
people ;10 Su,chi doing 3O-«ccnd 'l""'. I want
them p",.[ucing 'Onren' aero» -.II Ja«<>'. 'The
prom....ohould nOf dungt. What $ho-~kJ <~

"AN EMOTIONAL RESPONSE TO SOMETHING NEW TAKES 3 SECONDS
- ABOUT 3,000 TIMES FASTER THAN A RATIONAL ONE!"
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is theCO<l'''' and thc:""y i,'h.ndl«I fur the m0­
bile p_ 0.- the rom""'.... lV or mCl"ies. 11>0
dominant in~of ,ho lU,u," is ,he 1CI<IeIl.

/'eJk l'rtiOr""""" was about my bdicf <Iu,
nuzugtrnem was very boring. that leadership
..... uni.p;>«<l and <h.. it W>l realty about impi,.
ing propl....00 dun m>n.aging <hem..-
Kevin teaches Peak
Performance to MBA
students, undergraduates,
faculty, community grOtlps,
and in major companies
around world. He believes
inspiration eclipses both
management and leadership.
"In business and In life It
Is Inspiration that gets you
to Peak Performance. It is
Inspiration that keeps you
there. "

WdI........ "'" i""ig.>lon of ...king P&G 10
Cannes and w. year 'Nt won II GolcI Uons lOt
!hem. indudint Gnnd rrr.. and they :IT< OUr

biI:Rm di<n~ w. talcing NavartU next yar. w<
toOk G<ncnJ Mills, wt :IT< thc in>till"<o<! Think
ofw1u, it 1m,,&, back. It opm< thc dim, eyes lO

gmt en"",,,, wool< ouuidc of ,""it ""<gory and
it brings b>clc the V"'" bond hctw<cn di<n' and..."".W• .hould go "'" mon: wilh dim 11>< btst
~ (Om< "'-hen l"'" and the dien, !l>l'ing •
good ,in.. ,ogctI><r and)'Oll fofl:"I who. !he di­
e", ""d who', "'.ogency. We'",1o.t.u thac with
,nulls, vid<o conftrmcill§o and SO on...

whid> "" didn', .......~ It, •brilli.." ""lw­
>irion. There il. tI1OiIi-..~n happen_
ing in rn.""r <oAA1mets Ji,.. and <be dna"" ha....
ab<>u,them.bul'~·~~""'''''<pped
up to;'~ It iso"'r a """"" ofrime umil nearly
all ad-.isern<nu :lrCIW:IId <he ..md ... digital.
The plan is to build >pobol dilOui ad nnworlr.
dw wei ""","",,,, t.bor ..."""'" .l.outand.of....·
$ions of..u. Then. usint! dna Ji>ou' CO""""""

and oompu''''~ the """''''"' "ill <le­e"'" "-hich .a.-misiag .................. at "-hich
motnen, 10 "'~. """"" wbD <UIN on > COm'

putet. cdIphone or - "'~.~ >,clevi.iot>.

So, 1only wri'" on what I'm ~ionat<oboui. We don', have probknu ring ou' fines<
A'l<lIha,', 110 chot<. <n::lli,u from >n>UtJd m.: world '" come and

"'Or!< itt As.ia. Beau>< they f<d ,hm', mot< 0<.

Why do,.... Hke lor lhoolld I uy..,..) to w../ "M: fr«dom Mr<.

-"'
I W<'M l>bd< b<a1.1SC when I "'.. growing up

I "'"' inIlurnccd "" • >inS'" calIcd Johnny Cosh.
He wor< block fOr m.: poor and~ and
I>< <!idA', "'On' '" colou, until rl>tn: w"
equoliry, And when [ 1"""& guy I "",Id
ompoth;,., with him. And I bditve busi..... hOI
• ,imilo< roIt. The role of bwinas is '" aeo", •
bette' world; no< aeo", otwdIoIde, ,'21"". And
m.: """ of!he CEO of"",",y is 10 mW sure m.:
en,<rpri>< is .....WnobIe, whid> meons 1><', goo '0
••,rand on social ..,d envirorunental isoucs. I
"""wear bIa<i b<a.... 1he AlI·BIadcs W<'M black.
!"lUI I ""'" black b<ause if rou ,m" 2}O d.1ys,
y=. )'OU need onIyo"", poi, ofdexhing!

Do you Ihun.. bet .. eeOl London _ N_ York
III "'" tltM? Whet'. YOU' fO<ItIr»•.

No tOlltine, [like~. You ern', i",~re

br b<ing doing m.: <arne thing ill rn. ~. h',
boring. pc<>pk wan' variety. they wan, =i",·
men'. They' w.." you '0 tu..... 0<Jun<l ~ of
prineiples ,hey undernutd., • Wmi drum.•
ilwcd purpooe. And toaicaJlr, they wan, 10 I><
''''''"til<, they wan' 10 """'" .n ,he rime. I do.,
do "",cine.

You go '" Can.... "''erY y=, ..-N, do you
..y abou' """,nu who ""un dlonu coming 10

c..n-.~ ;",. pri"'"e pony ro.r cre>,........

W!Mlre do you Me CSOWIh? VIs _'-ItloM7

I'd 100: '" grow itt the Jwuinability -=- .su..
ui""bility is going co be huge. And 10 get <hac
e>t.bliJh«L you n<e<l 10 """" >orne pu>ion:o'e
advocaoesldiocipla who rotrl« probsbly tTom
........ rd>ted bo<:kgiound. I'd like 10 a<quW
"""" lIltn, in tlw space.

later this j ......, we will bea>me ,I>< r.m ad
"f""'l' ne<wor\l1O buncll , 't='" dM.iorl witll
Saatcbi & SwcN Su<cainability. The idea is

10 oIfa ..mcgic adm and driv< p",fitahil_
ity for .......nabili.,..kd buoinasa. With an imue
like dim,,., change. you ha"" 10 be 1""""'M:...d
lead tTom til" fron,.

I also ,hink I'd 1;1:< '" acquitt """" u1en' itt
rn. m<>bik 'pace. I mean. "" UlIdtrmnd l>ow
the '<eh,.,k,gy worlu in mobile. Bu, there are
oome em"i"" peopk II'OUnd ,he ,rack who are
doing it better and f.mer. S!>opper marl:eting is
>nothe< ...., 'Utning sMpp::ts ;nlO buyers: the
r.m momen, of","h. In·=te n:aIJy holds in'et·
"' fOr me. The focw win be "" the CONUtnef up.
and p><bging and poim ofS1le is wile", "" WI
be:$t infIueno: CO""""....

T"'UI_~...
Digi... is ~tasb<; i' give> me a p«>du<tiorl

pla'form and • """ria ..........,men. SfIl.....
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IoI"fHE GODS FIRST
MAKE BORED THOSE

WHOM THEY WISH TO DESTROY"

,ooutce: ............. ,
•

ON BRANOS: ON GOOGlE, YI.HOO AND MIC"OSOFT:
To_Ke¥ln'.
talk M The GIoIMII Brands on:~ r think. V/k'vc ...,. ,his incredible jo<Jr- Our ind.....'Y is chm~ and d.., bord." or<_.- ncy th., ...nod off l""" "SO with t::,uets. Prod'>Cl' blWTing. "" it. cIeu com~ will"'....
_~. Jwt \OiI1t war in~tcd to 'uwlY • b"ndit" nctional ."ribm. • hugo< Ih= of revenlleS whkh will come fr<>m

to make )W fed brnrr. They morphcd va)' quickly ;1'1'0 ad=ti.<ing. But they will h..... '0 m.>kc. choice
http://www. md<rnul<>, which is all >bou' p",,«."lion: I'rot«' the between being • medium or being an ad ~-__com/

rnanuhaurn: prol«t the ""uumct, And m.n in d,. cy. :and r bdic:Ye ,!lei, im..... will 1>< '0 •
~jrl_the_ '300 Neil McElroy .. P&G [l'nxtu &. Gambk) irt"'n<<<! mdiurn. W.wiII putn<'fwith them as we pan.
AslM3:erltury/ bl'Ulds. And wha, "",n: bronds~ They wen: lnscd on wha, ..... CBS, ABC, TIm< w..m...- (l< any <>tb<T rn<.

r call "£R m>td<": white.-. boigl\ttt, ckan<t. strOnger, fitm'. diagroup....




