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                                            	How Do I Love Thee? – Fast Company (PDF)

                        Thursday, 1 July 2004

                        
                        
                    	A report on the crusade to convince clients and colleagues that in a viciously competitive marketplace, Love is not a flaky concept – it’s a realistic profit driver for the 21st Century.
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Red Paper


‘Brand Loyalty Reloaded 2015’ by Kevin Roberts discusses the future of brand loyalty and shares five actions to succeed in the consumer era.
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        Fight For a Better World – L’Espresso (PDF)

        Interview		 — June 2, 2005

      
      
          
This column states a claim for ‘The War on Terror’ being reframed into a more inclusive campaign such as ‘The Fight for a Better World’.
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        Job Happiness Is More Important Than Salary – Expansion (PDF)

        Interview		 — June 1, 2005

      
      
          
Spanish newspaper interview about consumers, multinationals, the media and advertising colleagues.
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        We are all Children of Coincidence – L’Espresso (PDF)

        Interview		 — April 14, 2005

      
      
          
Do you believe in chance, probability, conspiracy, serendipity or synchronicity?  This column brings together theories on coincidence and thin slices of synchronicity
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        El Capitalismo Es El Motor Del Desarrollo – El Pais (PDF)

        Interview		 — March 6, 2005

      
      
          
A look at making capitalism a more inclusive venture so it can become the global engine room of change for good.
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        ll Guru Che Inventa – Quattroruotte (PDF)

        Interview		 — March 1, 2005

      
      
          
Italian car magazine Quattroruotte focusses on emotional engagement through Mystery, Sensuality and Intimacy. A look at reinvigorating the design industry and how Italian cars are the perfect sensual medium to engage consumer loyalty.
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        The Law of Love – Critical Eye (PDF)

        Interview		 — March 1, 2005

      
      
          
European business strategy magazine CriticalEYE looks at how business can be transformed by emotion and new ideas.  Success depends on inspiration – and, at its best, inspiration is about love.
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        Love – The Highest Call – Style (PDF)

        Interview		 — March 1, 2005

      
      
          
A discussion with Style magazine about staying open to Love – Falling in love with ideas, following your heart and pursuing failure.
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        Viva La Difference – L’Espresso (PDF)

        Interview		 — February 17, 2005

      
      
          
20 ways to deal with the future – including the will to get involved and to communicate via emotions, dreams, love, optimism and imagination.
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        A Love Affair To Make The World A Better Place – Epoha (PDF)

        Interview		 — February 1, 2005

      
      
          
Croatian magazine Epoha takes a look at the realization behind Lovemarks – that long-term emotional relationships are key to creating value and benefits for everyone.
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        How Sleep Will Change in the Future – L’Espresso (PDF)

        Interview		 — January 1, 2005

      
      
          
A look at the modern dilemma of Sleep – the Bermuda Triangle of science and the El Dorado of enterprise.  How might we connect our dreams with actions?
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